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OptiJob’s Human resource search engine
optimization helps corporate career sites jobs
get found online, minimizing dependence on
expensive job boards.

Corporate websites should ideally be the
heart of any company’s recruiting strategy,
and more organizations are investing heavily
in revamping their sites to support their
recruiting brand.

Concurrently, corporate investment in
Monster, CareerBuilder and HotJobs has
declined 30 percent since early 2008, after
several years of rate increases exceeding 500
percent. Reasons vary, including the expense
and also the clutter of competitive listings
within the job boards. Additionally, more job
seekers are using Google, Yahoo! and MSN
to look for work. Google released statistics
earlier this year showing in excess of 200 mil-
lion monthly job-related searches conducted
through the online search engine.

Many companies may miss this opportunity
to draw job seekers to their front doors.
Paradoxically, the very technology they use

to automate their recruiting processes pre-
vents their career site job postings from
appearing during job searches.

Searches are still dominated by the big three
job boards, which compete vigorously for
top rankings, along with a host of industry-
specific sites such as Dice and the newer
job-matching services such as JobFox and
Indeed.com. A new technology called
Human Resources Search Engine
Optimization (HR SEO) can provide corpo-
rate listings equal footing among the job
boards and aggregators.

OptiJob helps companies create online visi-
bility through HR SEO with highly relevant
Web site addresses for each job. Each listing
is search-engine friendly and appears among
the top search results. Job candidates are
sent directly to the company’s career site
where they can apply online through the
company’s applicant tracking system.

While companies may still use online job
boards to maximize the talent pool, HR SEO
can enable them to better market their jobs

directly to candidates. Employers can cut
costs by focusing their recruitment efforts,
advertising open positions through the most
appropriate online outlet.

"Companies for years have succumbed to
the mentality that if they weren't on all big
three job boards, something must be wrong,"
said Chris Amato, OptiJob president. "HR
SEO lets employers be more selective and
reap the benefits of their website invest-
ments, making their own site the focal point
of their recruiting efforts."

OptiJob's flexible Web-based product
requires no technical interaction from cus-
tomer IT departments. The company is signif-
icantly less expensive than competitors and
charges no up-front fee. OptiJob is also a
part of a family of companies that provides
human capital research, enabling it to deliver
targeted job intelligence to its customers. Its
special report, "How to Make Your Job
Postings Search Engine Friendly," is available
for download at:

www.optijob.com/report-download.aspx

Think your career website jobs are being found? Think again
Corporate websites should ideally be the heart of any company’s recruiting strategy



Let's Innovate and Grow Together!
I've had the pleasure of working with my col-
leagues around the world over the past several
months discussing ways we can innovate Onrec.
In order to properly do this, we needed to back
up and define our value proposition. Our core
mission at Onrec is to percolate the innovations
in the rapidly changing field of online recruiting -
- and then share those technology shifts around
the global to help add productivity to the recruit-
ing process. In working towards this mission, we
want to make sure that Onrec is also innovating
and evolving to meet the needs of our readers
and conference attendees.

I'd love to hear from you about how we can help
serve your needs better. How can we help your
organization grow faster? How can we better
encourage the sharing of ideas across our
industry? How can our online resources and
industry gravity, our magazine and our global
events, help bring buyer and seller of online
recruiting innovations together more efficiently?
We've certainly got some interesting develop-
ments brewing that I think you will find helpful to
your profession, but it would be great to get
your feedback as we grow.

In addition, as you will see from our conference
website, www.Onrec.com/Expo2009, the Global
Online Recruiting Conference and Expo that will
take place November 3-4, 2009 in Chicago is
already coming together and innovating. Click on
the speaker button to see some of our early con-
firmed speakers. If you are a supplier to the
industry, click on our floor plan and reserve your
space -- it is getting locked up quickly and I don't
want you to miss a prime opportunity. If you
would like to submit a speaker recommendation, I
encourage you to help make this a valuable and
unique gathering of professionals. It is shaping up
to be the "must attend" industry event of 2009.

Aside from the 2009 Conference and Expo, watch
for determined, steady, continuous improvements
from Onrec. Our goal is to innovate alongside our
dynamic global industry. I look forward to helping
your organization grow and prosper. Today’s
changing climate offers greater opportunities than
ever before and the barriers to entry have never
been lower. So, let's explore together!

RD Whitney, CEO, Onrec USA
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The HR Goup, Inc. & People Strategy, LLC
Partner to Offer Automated HR Solutions.

The advantages of an HR self-service
solution are real. According to Aberdeen,
Cedar and Towers Perrin Reports, 45% of
North American companies have trans-
formed their labor intensive, paper-based,
HR administrative activities to self-service
and are enjoying a cost per HR transac-
tion reduction of 52%!

The HR Group, a premier Triad based
Human Resource consulting group,
announced today that it has signed a
Channel Partner Agreement with People
Strategy of Louisville, KY. People Strategy
offers a hosted, self-service, workflow
driven HR enterprise and payroll automa-
tion platform that streamlines administra-
tive tasks, promotes employment compli-
ance and risk management, and strength-
ens workforce productivity.

David Moff, CEO of The HR Group com-
mented: “We have conducted extensive
research to help our small to mid-size
clients find the best Technology solution for
automating their HR systems. There are so
many choices in the marketplace; compa-
nies have a difficult time deciding on the
best option and many times either overbuy
or under buy. HROnline™ offered by
PeopleStrategy is one of the best we have
ever seen. While some HRIS providers offer
a variety of different software packages
that either handle time and attendance or
payroll, People Strategy’s HROnline does it
all, delivering Fortune 500 functionality at a
fraction of the cost to companies in the
200-5000 employee range.

www.thehrgroupinc.net

The HR Group annoucnes partnership

This month’s Enhanced Profiles on Onrec.com

Avionte

AllHealthCareJobs.com

Bond StarSearcher

PreVisor

LiveHire

Talent Technology

Onrec Dubai Conference 2009
March 3, 2009
Dubai
www.onrec.com/dubai

ERE Expo 2009
March 30 - April 1, 2009
San Diego, CA
www.ere.net

Online Recruitment Conference & Expo
November 3rd, 2009
The Donald E Stephens Convention
Center, Chicago
www.onrec.com/expo2009

Diary Dates

MBA Focus™, a leader in technology and
services for recruiting MBA talent, has pio-
neered the first service that enables employ-
ers to easily, instantaneously post open posi-
tions directly to students and alumni of more
than 50 top-ranked graduate business
schools in the U.S., Europe and Asia.

The firm’s new MultiPost Job Network, which
launched December 1, 2008, enables
employers to immediately broadcast job
openings to MBA students and alumni in the
MBA Focus network of globally ranked MBA
programs – including nearly all U.S. News
2008 top 20 “best business schools” – with
one single entry. Without MultiPost, employ-
ers must complete a job posting form for
each program in the MBA Focus network – a
process so time-consuming that employers
often hire temporary staff to manage it.

MultiPost brings a new level of ease and cost-
efficiency to the posting process, enabling
employers to reach top talent for positions
and increasing the number of jobs posted
directly to the type of candidates who can fill
them. It benefits mid-size and large employ-
ers as well as MBA career services offices
and the students (including part- and full-time
students as well as students in executive
MBA programs) and alumni they serve.

To encourage the maximum number of suit-
able job postings for its school partners,

MBA Focus charges only a nominal conven-
ience fee for use of the MultiPost Job
Network. For-profit corporations pay $195
per posting; search firms pay $295; and it
only costs $95 for non-profit organizations.

Jobs can be posted to all or specific schools
in the MBA Focus network for the single fee,
either through a school’s job-posting page or
a link on the MBA Focus Web site,
www.mbafocus.com/orders. The schools
and/or MBA Focus monitor all postings for
suitability before placement on job boards.

“The MultiPost Job Network service is in
strong alignment with our company mission,”
said MBA Focus chief executive officer
Gregory A. Ruf. “Our charge is to develop
advanced technologies and services that will
elevate MBA recruiting; MultiPost is a unique
technology that enables employers and
recruiters to easily and affordably announce
positions to top talent from the world’s lead-
ing MBA schools. We are extremely excited
to deliver this capability both to our employ-
ers and the schools we serve.”

In addition to its MultiPost Job Network,
MBA Focus provides online resume/CV
access of students and alumni from more
than 60 top-ranked MBA schools and MBA
professional organizations. Employers can
purchase these databases for individual
schools at www.mbafocus.com/orders or
procure access to all candidates through the
company’s Global Focus ® system. Global
Focus is MBA Focus’ flagship product for
employers, providing unlimited access to the
company’s resume/CV database and, now,
to the MultiPost Job Network.
www.mbafocus.com

Revolutionary new MultiPost Job Network
MultiPost brings a new level of ease and cost-efficiency to the posting process
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Dillistone Group Plc ("Dillistone"), the AIM
listed supplier of recruitment software, is
pleased to announce the signing of a new
contract with IMSA International
Executive Search Network ("IMSA"). IMSA
comprises an international association of
owner managed executive search and
selection firms which operate through a
global network under the IMSA brand with
20 offices in 19 countries across the
Americas, Europe and Asia.

The new contract will see FILEFINDER,
Dillistone's proprietary executive recruit-
ment software, installed across most of
IMSA's office network to facilitate cross-
border data sharing. The contract also
features implementation services and a
support contract.

"The global war for talent is increasingly
causing corporations to demand interna-
tional shortlists from the executive search
firms they work with. We are delighted that
IMSA have selected our FILEFINDER soft-
ware suite to help them achieve this,"
commented Jason Starr, Managing
Director of Dillistone.
www.dillistone.com

Dillistone Group wins new contract

Advanced Personnel Systems, Inc. (APS),
announced online integration of eQuest job
posting aggregation services is in the works
for users of its SmartSearch solution. eQuest
posted over 200 million jobs worldwide in
2007 for more than 20,000 companies, and
SmartSearch is a well established recruit-
ment business application used by staffing
agencies, consulting firms, and corporate
human resources to automate workflow in a
web-based application.

The integration with eQuest will be available
on the upcoming Version 13 upgrade to
SmartSearch, scheduled for release in
January 2009. SmartSearch users will benefit
from seamless access to eQuest’s global job
posting delivery to hundreds of job boards in
the U.S. and around the world, along with job
board evaluation tools, and interactive media
representation from within the application.
This includes the ability to post, edit, and
delete job listings, and access to many of
eQuest’s award-winning products including
JobTracker™.

“eQuest is pleased to be working with such
a long, established Applicant Tracking

System like APS,” said John Malone, Chief
Executive Officer at eQuest. “Their cus-
tomers will now be able reach a worldwide
audience of talent all from within their
SmartSearch application.”

“SmartSearch is built-for third-party integra-
tions,” added Doug Coull, Chief Executive
Officer and founder of Advanced Personnel
Systems, “This is the latest example in our
commitment to continuous product
improvement and integration with best of
breed applications.”

www.equest.com
www.smartsearchonline.com

eQuest provides job posting distribution for APS-SmartSearch
Job board management integrates with talent acquisition and recruiting automation system
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Ceridian Corporation announced recently
that five of its existing HRO clients have
signed on for continued services through
2009. The re-signing of several of the com-
pany’s key HRO clients is seen as a strong
finish to 2008. In addition, Ceridian contin-
ues to bring on new HRO clients across a
spectrum of industries. Several pending
customer contracts expected to be final-
ized in the near future are leading indicators
of continued strong growth in 2009.

“During a period when many of the world’s
companies are making tough decisions
and struggling through difficult economic
times, well-run businesses still recognize
the value of outsourcing key HR activities.
And the fact that all five of our completed
contracts chose to renew is indicative of
the quality service we provide,” observed
Jodi Hayes-Roth, Ceridian senior vice
president of HRO services and relationship
management. Ms. Hayes-Roth alludes to
one of Ceridian’s key business objectives:
to help its customers maximize the power
of their people and lower their costs so they
can focus on what they do best. The five
companies who have extended their con-
tracts with Ceridian include one multina-
tional and four large corporations and that
cover a spectrum of industries. All of
Ceridian’s re-signed customers use a spec-
trum of HR services, including payroll, ben-
efits and related HR activities.

“The re-signing of our key clients and our
prospects for growth are in large part due
to the high-level of support, dedication
and follow-through of our service teams,”
commented Keith Strodtman, Ceridian
HRO vice president and general manager.

www.ceridian.com

Ceridian HRO finishes strong 2008

iCIMS announced recently that the compa-
ny has been named the winner of the
HRchitect “Beauty Contest” for Talent
Acquisition Systems.

HRchitect will be presenting a series of webi-
nars entitled "Assessing the Talent
Management and HR Systems Landscape,
an HRchitect Beauty Pageant.” Each “Beauty
Pageant,” held over the course of the next
five months, focuses on a different category
of HR technology and features six contest-
ants. For the Talent Acquisition Systems con-
test, which was held on November 14th, con-
testants included iCIMS, Silkroad, ADP –
VirtualEdge, Authoria and Mr. Ted.

"There are a tremendous amount of options
when choosing a Talent Acquisition
System," commented Matt Lafata, Vice-
President of Sales & Marketing for
HRchitect and the moderator for the series.
"HRchitect really strives to educate clients
about the different choices they have when
deciding on a system and each webinar will
give them a snapshot of top vendors in their
specific area of interest."

During the Webinar, contestants competed
pageant-style by showing off their company
story, service differentiators, value proposi-
tion and, of course, technology. At the com-
pletion of the pageant, attendees voted on
who they felt did the best job. Capturing
nearing 60% of the votes, iCIMS was undeni-
ably the standout winner. The win was attrib-
uted to the Talent Platform’s usability and
adoptability, the one core system for all pre-

and post-hire needs, and because of the
company’s unparalleled commitment to an
outstanding customer experience.

Knowledge that was taken away from the
Beauty Contest included a rare look into the
way organizations evaluate talent acquisi-
tion systems. Despite the numerous tech-
nology options that companies can choose
from, it was the full end-to-end platform that
was clearly favored and most looked for
during the evaluation process. Unlike point
solutions or modules, the talent platform
makes it possible for corporations to man-
age their entire talent lifecycle through a sin-
gle web-based system. By eliminating the
need to purchase multiple, costly solutions,
iCIMS’ Talent Platform proved to be the
solution that offers the most value.

Adam Feigenbaum, iCIMS’ Director of Sales
and the presenter during the pageant, attrib-
uted the win to the value customers derive
from the iCIMS Talent Platform. “The Talent
Platform is one of the most flexible solutions
on the market, and when you couple that
with strong training and support teams, it
means success for our customers. iCIMS
configures the platform around their existing
processes, resulting in high user adoption
and, in turn, significant ROIs.”

www.icims.com

iCIMS named winner of HRchitect Beauty Contest
SaaS provider chosen as top vendor of talent acquisition systems
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HR Services Inc, provider of applicant
tracking software, is proud to announce
that Melisa Zachrich, Product Usability
Manager for the myStaffingPro product
line, has received certification in the
Human Factors International Certified
Usability Analyst (CUA) program.

Human Factors International is an innova-
tive program that validates a usability
practitioner's expertise in user-centered
design. To receive the certification,
Zachrich attended four courses and
passed an examination to demonstrate
her mastery of the fundamental principles
of user-centered design.

Zachrich, joined HR Services Inc. in
2002 as an application developer, pro-
viding custom programming services for
customers. Since joining the company,
Zachrich has been promoted to Product
Usability Manager, with the primary
responsibility of testing myStaffingPro
against the usability standards.

"Melisa has been a key part of our suc-
cess," said CEO Bob Schulte. "Her work
with our product development team and
User Advisory Board has helped us create
great applications for our customers. The
training and certification that she received is
a testament to her commitment to design-
ing products with our customers in mind."

www.mystaffingpro.com

HR Services Inc.

To help employers and job seekers find each
other easier, Fresho.com becomes a job search
engine with the functionality of a job board.

Due to the current economic woes, employ-
ment sites are experiencing an increase in
the number of visitors and job searches. To
cope with the increasing demand for new job
openings, Fresho has changed its business
concept from a simple job board site to a job
aggregator and job search engine.

Besides crawling the Internet for jobs, Fresho
also accepts direct listings from job boards,
applicant tracking systems, job ad distribution
systems and direct employers in XML format,
at no charge. Such companies as

TalentZoo.com, Jobs2Web.com,
AllHealthCareJobs.com, PharmaDiversity.com,
MEPjobs.com and AccountingJobsToday.com
are among the first to enjoy the benefits of list-
ing their job ads in Fresho.

All partners receive the benefit of free listings
in Fresho's generic search results. However,
companies that need additional exposure of
their job ads can advertise their openings on
a CPC basis. In this way, advertisers have
more control over their campaigns, as budg-
ets can be set according to need and ROI
can be followed easily through the provided
tracking tool.

www.Fresho.com

Fresho.com adapts as the online recruiting market heats up
Fresho.com becomes a job search engine with the functionality of a job board

Talent Management Technology: HR
Professionals Invited to Participate in
Determining the 'Hot Hundred Talent
Management Technologies' at
TalentManagementTech.com

TalentManagementTech.com (TMT), today
announced its plans in 2009 to release a
report titled the Hot Hundred Talent
Management Technologies. Founder RD
Whitney and Editor in Chief Brent Skinner
invited HR and recruiting professionals who
are members of the TMT community to help
in the process of compiling the Hot Hundred
by rating the TMT content of HR technology
companies that post to the site. TMT mem-
bers' input will comprise a major criterion the
site's editors will use to identify the hottest
of these firms.

"Every day the HR and recruiting community
learns of yet another talent management tech-
nology," said RD Whitney, founder of
TalentManagementTech.com and CEO of
Caroo Media, online publishing arm in the U.S.

for U.K.-based Tarsus Group plc. "Someone
needs to figure out which ones are the hottest,
and TMT is uniquely positioned to do so
because our site provides a search
engine–optimized forum where these HR tech-
nology companies can post the best of their
content, all for their marketplace to see."

To rate content at TMT and thus assist the
site's editors in determining the Hot Hundred
Talent Management Technologies, talent man-
agement professionals must first register at
TalentManagementTech.com, which is free to
do and prompts the system to generate an e-
mail that provides further instructions on how
to create and enhance a personal profile and
post content to the site.

Registered members may then go about rating
companies' content on the site on a scale of
one to five "flames," icons they can click on to
indicate how much they like the associated
content. Two blog entries at TMT explain the
process in greater detail.
www.talentmanagementtech.com

Recruiters invited to rate ‘Hot Hundred’
Hot Hundred Talent Management Technologies' at TalentManagementTech.com
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TempWorks Software, a Twin-Cities based
provider of staffing and recruiting software,
announced the unveiling of major updates
to its DocCenter and WebCenter products.
DocCenter allows applicants to electroni-
cally complete and sign documents at a
kiosk, shortening the on-boarding process,
eliminating paper, and saving recruiters
valuable time. NewWebCenter features will
allow electronic access to W2's, saving
WebCenter users' several dollars per
employee on year-end expenses.

"The four organizations that have placed
orders for the DocCenter and WebCenter
during the past month seem very excited,"
indicated Cory Hintz, COO of TempWorks.
"The latest installments of these modules
are easier and less expensive to deploy
than their predecessors. They organize
strategic documents and make them imme-
diately accessible from service rep’s desk
and not in a file cabinet collecting dust."

"Our mission has always been to help our
customers reduce costs by using our soft-
ware," states TempWorks CEO, Gregg
Dourgarian. "These corporations spend
easily avoidable sums annually on end of
year forms, postage and labor. By using
the Employee portal of our WebCenter,
our customers save time printing, reprint-
ing and answering questions regarding
year-end documents. These technologies
save ninety percent of the potential
expense of dealing with ADP or Paychex,
and over fifty percent of the expense
associated with year-end processing
using traditional back office staffing soft-
ware," continues Dourgarian.

TempWorks development staff claim that
these initiatives are only the beginning of a
series of cost-saving product releases that
await the staffing industry in 2009.
"Whether it be paper timecards, back-
ground checks or job board interactions,
TempWorks intends to leverage staffing
software to remove inefficiency and paper
processes wherever they may exist
amongst our customer base," concludes
TempWorks President, David Dourgarian.

About TempWorks Software:
Innovating in staffing since 1959,
TempWorks Software provides business
solutions for staffing, recruiting and
human resources.

www.tempworks.com

TempWorks unveils paperless products

Taleo, the leading provider of on-demand tal-
ent management solutions, and Thomas
International, the global provider of on-
demand business assessment tools, today
announced a partnership to bring an inte-
grated recruiting and talent assessment solu-
tion to the European market.

European small- and medium-sized enter-
prises (SMEs) today face a number of chal-
lenges. Apart from the impending retirement
of the "baby boom" generation, issues of
diversity and equal opportunities legislation,
talent is the key issue. Recent research by
Boston Consulting Group shows managing
talent and improving leadership development
as the next five years' top issue for organisa-
tions. Educational qualifications are mistrust-
ed. Scientific, technical and soft skills are in
short supply. Corporates are fighting the war
for talent. Without robust recruiting and
assessment systems, which contribute to a
strong employee brand, SMEs could easily
lose out. Once recruited, engagement and
retention are becoming a huge issue, given
the more mobile lifestyles and higher lifestyle
expectations of Generation Y.

Under the terms of the agreement:

Thomas International has integrated its
personality assessment tools -- based on 60
years of research, used in 60 countries and
focused on core SME issues; with

Taleo’s award winning Taleo Business
Edition recruiting solution that is specifically
designed for small- and mid-sized enterprises.

The combined offering includes a branded
career website and the tools to attract,
assess, hire and retain employees.

"Recruiting and retaining talent is the number
one challenge for SMEs, and competing for
world-class candidates is just one piece of
the puzzle," said Jason Blessing, group vice
president and general manager, Taleo
Business Edition. "With this alliance, Taleo
and Thomas International are empowering
SMEs with a compelling, high-value offering
allowing them to better source and retain
passive and active candidates. By comparing
personality assessment reports to job pro-
files, candidate 'Goodness-of-Fit' can be
measured and the candidate with the great-
est potential for success identified."

"Thomas International is pleased to expand
its partnership with Taleo," commented Rod
Cornwell, International Development Director
at Thomas International. "Combining
Thomas' 25 years in the behavioral assess-
ment services business with a top tier SaaS
provider of recruiting solutions will provide
our clients with robust talent acquisition tools
to recruit, develop and retain top talent."

www.taleo.com

Taleo and Thomas International expand relationship
Taleo and Thomas International expand relationship using integrated recruiting and
employee assessment solution directed at small- and medium-sized enterprises

Arbita, a provider of recruitment marketing
technology, media and services today
announced the promotion of Executive Vice
President Jennifer Marcy to the role of General
Manager. The promotion follows after nearly a
decade of dedicated service to Arbita's cus-
tomers, hundreds of whom she has lead
through technology implementation and train-
ing while also providing guidance on recruit-
ment marketing strategy. Ms. Marcy's promo-
tion is the latest in a series of moves meant to
bolster an executive management team rec-
ognized by the recruiting industry as a source
for recruitment marketing innovation and an
advocate for virtuous recruiting. The team is
led by Arbita's CEO and Founder, Don Ramer.

"It has been my great pleasure to work with
Jennifer for the better part of a decade," said
Mr. Ramer. "She has high integrity and a great
talent for leading and motivating people.
Under her leadership our company has devel-

oped a reputation for putting people before
profit whether they be customers, partners or
colleagues. She has enriched our firm by cul-
tivating deep relationships. She looks for the
best in everyone she works with and brings
her best to even the most challenging circum-
stances. I have been honored to work with her
and am proud to have her as my partner."

Ms. Marcy joined Arbita in 2000 and quickly
rose to several supervisory and management
positions. She began her career as a recruiter
and for more than twenty years has lent her
expertise in human resources and change
management to public television, philanthro-
py, corporate staffing operations and recruit-
ment advertising. In her new role, Ms. Marcy
will focus on aligning people, process and
technology to drive superlative recruitment
marketing results for Arbita's clients.

www.arbita.net

Arbita promoted Jennifer Marcy to General Manager
Recruitment marketing technology and services firm bolsters executive team from within
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The past year and the coming year
might be summed up with the 1992
Clinton campaign slogan, “It’s the
economy, stupid.”

Without a doubt, the economy has
been a huge factor in online recruit-
ment and will continue to impact what
happens in the United States and
throughout the world.

But, as last month’s issue of Online
Recruitment Magazine points out,
innovation continues, even amid a
gloomy economic backdrop. And, in
fact, online recruitment has entered an
exciting, dynamic phase.

Not only are new solutions being intro-
duced, some of which Onrec will pro-
file in the coming year, but “old” tools
(old by online recruitment standards)
have been honed with notable results.

Video for Candidate Screening:
Take Two

A year ago, the focus was on employer
videos as a means of communicating
with candidates. Today, employer
recruitment videos continue to gain
popularity, in part because of more
affordable technology. Still, the primary
reason for using video for employment

branding is that, when properly script-
ed (e.g., not too scripted), the medium
proves highly effective.

Widespread use of employer videos,
along with advances in technology
and evolution of processes, has com-
panies taking another look at video
as a tool for candidate screening.

Candidate videos actually encom-
pass two categories: video resumes
and video interviews.

Video resumes are typically canned,
pre-taped videos of jobseekers
speaking their resumes, providing
chronological context for work expe-
rience, along with information about
skills and accomplishments. Among
companies promoting this process
are InterviewClips.com and
VideoResume.com.

Video interviews can be either
canned or live/interactive, but gener-
ally include one or more formal inter-
view questions chosen by the
employer and answered by the can-
didate, says Colleen Aylward,
founder and CEO of InterviewStudio,
a company offering video as part of
its candidate profile product.

“In the very
near future,
video will
become just a
part of a total
‘candidate
profile’ that will
be submitted
for employ-
ment purposes
rather than just
a resume.”

Colleen Aylward,
InterviewStudio

What’s different about candidate
videos this time around is attention to
detail, including previous concerns
about legal issues. It’s part of the
technology’s evolution, according to
Aylward, and she sees it driving video
as a candidate screening tool.

“In the very near future, video will
become just a part of a total ‘candi-
date profile’ that will be submitted for
employment purposes rather than
just a resume,” Aylward tells Onrec.

“These profiles will include readily
available due diligence (data and
media) about job candidates that can
be grabbed from the Web or input
directly by the candidates themselves.
For instance, InterviewStudio allows a
job candidate to build a total online
profile of himself that combines the
traditional resume, his endorsements
by former managers or coworkers, the
results of a professional assessment
test he has taken online, his LinkedIn
or other social network links, his port-
folio documents, and links to whatev-
er Google or Yahoo or ZoomInfo might
present about him.”

She points out that Gartner and other
analysts call these new profiling soft-
ware tools “mashups” because they

The Year in Online Recruitment
By Paula Santonocito
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mash together a lot of leading-edge
technology in one product or tool so that
huge strides in time-and-dollar savings
can be made through combinations.

It’s this savings Aylward sees as the
primary hook.

“These online profiles will become the
standard in hiring and recruiting since
they provide the employer or recruiting
agency much more due diligence
about a job candidate upfront, without
the long drawn out iterative process
that usually takes up to 90 days to
seek this information online or sched-
ule the jobseeker to provide. In fact, a
professional profile can save recruiting
departments from two to six weeks in
the hiring process since they actually
change the process that needs to hap-
pen: You may no longer need a phone
screen or even a first face-to-face
interview by a recruiter,” she says.

Listen Up

Although InterviewStudio and other
companies see video as a leading-
edge tool, one industry expert hears
another calling.

Chris Russell, founder of Jobs in
Pods, a podcasting recruiting tool,
and cofounder, with Peter Clayton, of
JobRadio.fm, a web channel where
career advice and jobcasts are
streamed 24/7, has embraced audio
in big way.

“I think there is a place for both video
and audio in the recruitment space.
But there are advantages with audio,”
Russell tells Onrec.

It’s cheaper and faster to produce, he
says, indicating this offers a major
advantage.

“The fact that it is faster means you
can do it more often, so I think the
ROI is better,” Russell says.

It can also be listened to in different
ways, like in cars or via iPod while
walking, he says.

And Russell has found other advan-
tages. “Some people don't want to
appear on a video, so getting them to
just talk may be easier,” he tells
Onrec. “I also think people will listen
to audio longer than watching a

video, so that's more time spent
hearing your message.”

Greater Emphasis on
Community

Message delivery, after all, is a primary
component of the online recruitment
process. It is also the thinking behind
creating community-based careers
sites where company employees use
various technologies and tools to talk
to jobseekers.

And that sense of sharing and commu-
nity building isn’t limited to employ-
er/jobseeker interaction.

As networking sites like LinkedIn and
Facebook have shown, online peer-to-
peer communication can facilitate
recruitment efforts by identifying new
business opportunities, new technolo-
gies, prospective candidates, and more.

Even so, business and social network-
ing sites do not focus exclusively on
any one industry. But what if a com-
munity were developed with a particu-
lar group in mind, like say talent man-
agement professionals?

That very concept was the catalyst for
TalentManagementTech.com (TMT), an
online, searchable directory of talent
management technologies and servic-
es that is also a Web 2.0 venue for
news and other information sharing.

TMT features formal industry news
that’s pulled from a variety of sources.
Yet, more importantly, companies and
individuals can upload press releases
and white papers, blog, and create in-
depth profiles—all at no charge.

The objective is to bring together buy-
ers and sellers of talent management
technologies, and also serve as a
resource for the media.

Founded by RD Whitney, CEO of
Caroo Media, the online division of
UK-based Tarsus Group,
TalentManagementTech.com is a sister
company of Onrec.

How do the two companies differ?

“What we’re doing at TMT comple-
ments Onrec’s mission as a leader in
online recruitment. But where Onrec
focuses only on online recruitment,

“Today’s online
world is all
about
community. I
like to think of
TMT as a big
sandbox, and
anyone who
wants can
come and
play.”

RD Whitney,
TalentManagementTech.com

TMT includes the entire talent manage-
ment spectrum, the candi-
date/employee lifecycle, if you will:
from candidate sourcing to recruitment
and hiring; from onboarding to training;
staff development to succession plan-
ning; benefits management to per-
formance management; work/life bal-
ance; and more,” says Whitney.

There is tremendous opportunity for
companies, HR professionals and
recruiters, and public relations profes-
sionals involved in online recruitment
and other facets of talent manage-
ment to participate at
TalentManagementTech.com, he says.

“TMT is open to anyone and every-
one affiliated with talent manage-
ment technology,” Whitney says.
“Today’s online world is all about
community. I like to think of TMT as a
big sandbox, and anyone who wants
can come and play.”

Building Connections

For the past 10+ years, online
recruitment has focused largely on
building connections, as in candi-
date connections. Going forward,
however, more attention will likely be
given to business connections.

One reason for the shift is the econ-
omy. In a tough environment, part-
nerships and collaboration take on
greater significance.

And of course technology creates
opportunity for this interaction as
well. Indeed, the online recruitment
slogan for 2009 might turn out to
be, “Got community?”

(Note: In the spirit of full disclosure, author
Paula Santonocito blogs at
TalentManagementTech.com and serves

as a contributing editor to the site.)

Paula Santonocito is a business journalist specializing
in employment issues, including online recruitment,
which she has covered since the early days of Web-
based employment advertising and candidate sourc-
ing. Paula is features editor of Online Recruitment
Magazine’s North American edition; AIRS News editor;
contributing editor to TalentManagementTech.com
(TMT); career editor of SingleMindedWomen.com; and
author of nearly 1,000 articles that are featured in
many global and domestic publications and informa-
tion outlets. She can be reached via her website,
www.paulasantonocito.com.
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Dayak, the leading online recruiting market-
place used by employers and recruiters to fill
jobs faster, easier, and more efficiently, today
launched a new version of its user interface
for recruiters using the site. Based on feed-
back from existing registered recruiters using
Dayak to connect with employers to fill open
job orders, the improvements to Dayak’s
website make the recruiting and hiring
process even simpler and more seamless for
recruiters.

The new version of the Dayak recruiter plat-
form brings unparalleled ease of use and
functionality to recruiting professionals,
adding several helpful tools to improve their
efficiency. Among the features included in the
new recruiter platform are:

Enhanced Job Search

Dayak has vastly upgraded the ability for
recruiters to search open job orders. The com-
pletely redesigned search and results pages
include the following features: search by key-
word; refine results by industry, location, type
of posting (employer vs. split), commission,
and days open; save any search for easy view
later or for automatic notification; and sort and
browse results easily.

New Candidate Management Tools

This robust candidate management function
allows recruiters to manage their candidates
through the entire hiring process. Many
recruiters struggle to find simple ways to
keep track of candidates, resumes, resume
submissions, interview status, and the
recruiter’s personal notes on a candidate.
Dayak now provides all the tools necessary
to make candidate management and pipeline
management easy and straightforward,

including:

Resume Upload: Upload candidates and
resumes (in MS Word, HTML, or text file
resume) at any time.

Status: Mark candidates as active, passive,
or even archived.

Notes: Save candidate contact information
and any private notes.

Search: Easily browse and filter through
personal candidate list.

Jobs, Submissions, and Communication

Dayak has completely streamlined the web-
site to make viewing jobs, submitting candi-
dates, and interacting with employers more
effortlessly. A few highlights include:

New job profile page: Quickly and easily
view employer notes, job summary informa-
tion and job description.

Candidate submission: Easily use the new
interface to submit new and existing candi-
dates to jobs.

Track candidate progress: Receive new
information including last date viewed, num-
ber of times viewed, and number of times for-
warded.

Dayak CEO Allan Sabol noted, “Because of
the poor economy, recruiters are seeing a
decrease in the number of job orders from
their current clients. Dayak’s breakthrough
platform provides recruiters with an impor-
tant advantage by exponentially increasing
the number of job orders available to them,
while providing them with comprehensive
candidate management tools to keep them
organized. This allows recruiters to focus on
filling more jobs with their growing pool of
qualified candidates.”

www.dayak.com

Dakay gives professional recruiters access to open job orders
when they need it
Online recruiting marketplace brings unprecedented functionality and ease of use to
recruiters with new website launch

Sharkstrike.com, has announced the
release of it’s free online resume and pro-
file searching tool for recruiters and
staffing professionals.

“Recruiters and staffing professionals that
utilize our free tool will be able to access
more resumes online and to reach more
people in Linkedin as well as Twitter. Our
current tool allows users to search from
over 70,000 keywords and to build
Boolean search strings that automate the
candidate sourcing process” said Jason
Gorham, founder and CEO of
Sharkstrike.com™

“Our current search includes searching
resumes in Google, sourcing profiles in
Linkedin and Twitter search. By utilizing
our technology recruiters will be able to
source all profiles on Linkedin instead of
just seeing people in their own network
and two to three degree’s outside of their
network.” Recruiters can also create fold-
ers/keyword campaigns so that they can
save keywords for future resume searches
instead of having to bookmark them with-
in their browser. We plan on expanding
our resume searching and profile search-
ing to include other sites such as
Facebook and other search engines
including Yahoo and MSN in the near
future said Gorham.

Users can get their free resume search
account by visiting Sharkstrike.com and
clicking on register for a free account. We
will then assign a user login and pass-
word for the user to login and start using
the tool. The only cost to the recruiter is
if the choose to attend our training semi-
nar or request help while utilizing the
sourcing tool.

www.sharkstrike.com

Sharkstrike.com launches new tool
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